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PAPER- IV-TRAVEL AGENCY & TOUR OPERATIONS BUSINESS

Unit- I: Travel agency and tour operator-meaning, concept, Types of Travel agencies- importance
of travel agencies- Historical growth and development of travel agency and tour operation business.

Unit- II: Organisational structure of travel agency- The tour-operator-main operational areas and
managerial functions of major travel agencies/tour operators-Multinational companies and Franchise
in travel business.

Unit- IIl:Travel agency & Tour operation Business-Setting procedure and process-
Ministry of Tourism, Govt. of India and TATA approval for travel agency and tour operator-
revenue sources of travel agency- Financial incentives available for travel agency and tour
operator in India.

Unit- I'V:Travel Trade Association and Organisations- Present business Trends and Future
prospects of travel agency and tour operation business- Tourism corporations in travel agency
and tour operation business.

Unit- V:Tour Packaging & Costing - Importance of Tour Packaging — Classifications of
Tour Packages - Components of Package Tours - Special interest tours-Tailor made
package tours and Niche package tours- Concept of costing — Typesand Components
of tour cost.
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